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The Stuff That Stores Are Made Of

In every aspect, DDI takes the lead to deliver news, 
analysis, and trend information that impacts and drives 
the retail design industry. As a result, DDI is the most-read 
industry publication in the market. 

Fewer than half of DDI readers read competitive 
publications. Our subscribers choose DDI first over the 
competition for their information needs, including sourcing 
vendors. This audience involvement offers suppliers the 
best marketing environment to increase sales and market 
share.



The hub of retail design…

News

Products

Projects
Competitions 

& Awards

Industry 
Resources



DDI’s Digital Audience   

Website-

150,000+ monthly 
pageviews

35,000+ monthly 
visits

25,000+ monthly 
uniques

Digital Edition-

50,000+ 
pageviews

1,500+ visits 

Product  Alert NL-

Monthly frequency

New for 2012!

DDI NL-

14,000+

opt-ins

27% open rate

Week daily 
frequency

E-blast-

31,000+ opt-ins



ROS Digital Display
728x90 

Leaderboard

Top 

300x250

Middle 

300x250

728x90 

Anchor

Digital display advertising is 

available run of site. Run in 

20% share of voice increments 

per placement. 300x100



High Impact Display

Make a big impact and stand out from 

other marketers through high impact 

placements. We offer the following:

300x600 

Expandables

Video

Corner Peels 

Prestitials

Interstitials

Sliding Billboards

Wallpaper Companion Ads



Digital Edition Sponsorship

DDI’s digital edition is the mirror 

image of the print issue. Each 

digital edition issue has over 1,500 

readers and 50,000 pageviews. 

Engagement rates average 10 

minutes per session.

Digital edition sponsorships are 

available across multiple devices.



Product Alert Email Newsletter

Build brand dominance and product 

awareness as readers receive the latest in-

depth coverage of highly sought after retail 

interiors products in Product Alert.

This monthly email newsletter publishes to 

over 14,000 opt-in subscribers.

Sponsorship includes:

728x90 leaderboard

Sponsored by logo tile

(2) 250x250 product placements



DDI Email Newsletter

Reach industry decision makers through 

their inboxes. DDI’s NL covers the latest 

news, products, competitions, and awards.

DDI’s NL publishes to over 14,000 opt-in 

decision makers at 27% open rate.

Available placements:

728x90 leaderboard

300x250 top medium rectangle

468x60 top banner

468x60 middle banner

728x90 anchor



E-blast Program

Reach over 31,000 opt-in 

architects, designers, planners, 

and other specifiers through DDI’s 

e-blast program.

We publish your HTML creative on 

behalf of your company to your 

specified volume. Title, industry, 

and geo targeting available.



Thank you


